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PART A 
	I was surprised to find my name in several sites, social networks and blog sites. The most common places where I found my name online was in LinkedIn, Twitter, Facebook, Instagram and other social networking sites. This sites contain my personal and professional profile which is key in marketing my personality. This confirms the dramaturgical sociology where elements in human interactions are often dependent on audience. I have always addressed my professional audience through the interactions that I post through my networking sites. I have also develop a metaphor and a method that provides an interaction of norms, beliefs and values as practiced in the society. 
PART B 
 	Goffman’s theory usually applies in many cases how I present myself in social media. The theory provides a direction in which individuals in the society can address their audience on the right time and places through their social posting. It is evident that most of the audience usually consumes every post that is usually provided through the social networking sites. This has always provided improved performance especially on social networking sites where individuals can always interact with each other in an effective manner. It is clear that individuals are called upon to address their social cultures and statuses so as to improve their online audiences. The ascribed position that people can always achieve is one in which they have addressed their online audiences. This helps to improve the level of communication and engagement between individuals who exist in the society.  This is one of the ways to ensure that individuals have improved their interactions with one another (Persson, 2020). 

References
Top of Form
Persson, A. (2020). Framing Social Interaction: Continuities and cracks in goffman's frame analysis. Place of publication not identified: Routledge.

Bottom of Form

